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The Impact of Self-Disclosure on Psychological
Well-Being Among Social Media Users in Taiwan

Yining FAN, Ven-Hwei LO, Bohan ZHANG

Abstract

This study examines the impact of self-disclosure behaviors on the
psychological well-being of Taiwanese individuals, the antecedent influences of
social capital, and the mediating effects of social support on the relationship
between self-disclosure and psychological well-being. Data used in this study
were derived from the second wave of the third phase of the Taiwan
Communication Survey, involving 2,075 Taiwanese respondents. The findings
reveal that both bonding and bridging social capital are significant predictors of
self-disclosure and social support. Additionally, social support mediates the
relationship between self-disclosure and life satisfaction and the relationship
between self-disclosure and loneliness.
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HARF - FREEI

MEEREBN

bl 25 (5 Sl B > AL BRERE O s AP A SR - 3R
= T BN 2% B B8 4E (Liu & Brown, 2014) o H 4t
HEENERE R PES A F0E - 1£618 - KAHA 0% 1 AR
A — i 5 2 A8 4L BB T 2R 5 (Kemp, 2023) - /i (Facebook)
LINE - Instagram 5% TikTok 55 > P~ ¥4 A A& Kl 4L B 050 B W /)N 1R DA
o R A A 1 BLRE i LR b 1 AN PBRBARIE AR T (offline) ¥ R 4R I
(online) » 4 FE AR L0255 - HEEBRZ ML T8 F]1 RE (Liu
& Brown, 2014) o

3% R £ (self-disclosure) #5 i #8 4% 18 A (5 2 2 =45t A (Derlega
& Berg, 1987) o #1 B 88 75 & 5t 2 9] 3t 5% (5 5 4L == (Wiederhold,
2020) - H A28 A A AE T A2 35 B ) R T B IR R BB EEIRE
(Lee et al., 2013) o #2Z%E A (2008) HIWFFE 45 > AMAEALTF RS o]
A 7 2R 5 A= T P RO MO 0 Y MR 1) — T o

MNMAEA GRS E SR EEAETE TP EEAR T Re e AR A 32
FE1Mi 3% 4 (Huang, 2016) > %8 #8735 SE4E € S HF MOnT R AR A4 0 O L e AR
J& (Luo & Hancock, 2020) - Brit 2z 4k > e sCfb fE [ E S 5 3K 5
(RS M th A 35 B B 5% 28 (Asai & Barnlund, 1998) o HLAEA&H » fE{H A
FRBATRYAL & - R AN SE B - E N B TR R R EE R (B e
R AR RO EARE G (AnACEE ~ BEAEN - FA) B MBS - fEE
B R E B > B > BN B IREREE A EM H SRR D
(Chen, 1995) o

AT HmA MG BN E FERENER ERMEm RER
%52009) - HAEBZ2 MR EA T IHENMEAFER UL
5598 (RRRRHE > 2014) - B - ([ERHRFIZE - R A SR EUIHRAE
BOCZ N T BN AL > NS A B RE T B IRERER - FeAl
B A= 3 JBE 7 NN ETHI A A 0 2% R SR S T WP IR R ] e e fi
& WA AL B R A A AT B IRERER B IR ER A O AR
J&% (psychological well-being) A7 {5228 2 45 SL 2 A 5 A 52 A1 25 14 i L o

Z I # % (Luo & Hancock, 2020) 48 i - & T Hi7E A R L HH
OHLSERRRR B P T R A TR YE R > RIS A B B IR R
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FLEr SRS > FRES AL & SRR A0 B SE AR R SR T A A 17 i A S A Y
B A W IT I E ME SR 45 (Chu et al., 2023) > HIRFERE - L& FH
L 3 SR AR R = 1 BRAR AR SR B = B RE R R o Ah > IR
B 3 S A JR B — ) L T TR AT ) > S R A R BA R B Rk
28 1117 A8 45 1) A SRR T (] IR R 2B R R 0 B S A SRR Y I B R T
] o AN - A SRR 7 AT DARE AR AR £ A 2 G R R A o U
gt DIME ok 2 B T 4 P AR S AR AR A5 B 2 B O P SR AR SR Y O B T
T[] > ) B A SR A v A 5 T e B R 2% i B A O T R N I Uk
ZEIBMRR S > DISEMIR LA L -

Rk R R B SRR R

A RRE

B TR 2 15 18 A ) Ath A\ 3% #5085 B 1947 % (Trepte & Reinecke,
2013) - ALFEAHIER ~ BB~ JXZ % o Jourard (1971) A4S AT A H B E 26
BTEANBEEME ST MAHEE - KEMRZNRE - REAS
AT DL R A S A e B R AL e B TR oK A E B B EE
(Tamir & Mitchell, 2012) > B4 o —J5 i) B K87 ol A5 18855 — iy
%% #% (Harper & Harper, 2006) °

HHEMEREBEAREFEN —MEZERER - 2RI E GRS =
TEBLEG A R - SR — ﬁﬁ%ﬁﬂ@@ﬁ%k%ﬁ%%%éﬁmmkﬁ
TETHS 0 = B ANAE AT » T A % S Y R R R - B T AERR
F R ER 00 BB AR B A A e R o AT AR BRI B AR
FR AR e R G o 5 SRR A A B A 2 MR B 3
R — AT 2y > BEE AR IE R 7 W5 B AR G R g & 1
17 % (Berg & Derlega, 1987) o [ 3K 3% 5 119 B 5 Mt /2 412 2 1 B8 W] BR 1R
P EAYE E N K (Derlega et al., 1993) o H A G - 8 00 A € g & n
M AE B R > A 88 & A REE R G =GR LhRE > |

B R BRAR A BEES 2 (Park et al., 2011) o
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B KT ATE 2 A F AT 8 0 (B8 % T DL A B2
(quantity) FlI’& & (quality) Wi {f 4 E (Luo & Hancock, 2020) mAEE
T BRI G BB ER B R~ SRR A T A R o DA SR
AR O TR BE R R AR R ARAT A AR )~ AR
% (Chu et al., 2023) o A SCTERCR AL E T 25k H RRENIHAE
TEEEAEE EE A m I EE > BIam i B IRERE - A
B3R i BRI R EE N A R B IEMA > a8 B A 558 - 47
FZEBIE 454 (Kelly & McKillop, 1996) ©

ZHTBIWE TR > A B B AS IFE 2% 22 o 20 B TH I A5 19 N BE A AT R
B0 HE R fE (Locke & Colligan, 1986) - 1 H % 5 £ JI o] DL & B A %%
figt JBR 7 F1 & T 15 4% (Derlega et al., 1993; Zhang, 2017) © Zhang (2017) 52
Fyig — B LA R E AURE (Stiles, 1987) 2 ks = A/ =] 1L 25 Wy me B
SEBNATHFE U R ATHEE > BB mERE A SRR
W o MLAh > TEREBMRFECHEME > BB SO0 Bt
AT RE AR B 0 o - A AT DA R R AR S A A i R e A R T - [
e > B TR 3R R AT AR IR R N B B TR B s A T A A RR
(Feldman et al., 2008) °

i‘iﬁ%‘éﬁ%ﬁ@mtﬂfﬁj’%f%‘?ﬁﬁﬁ%?ﬁ%fﬁTEﬁi{m/\E@ﬁDKﬁE?ﬁ%‘z%
(BT IRIE - MO FEREE » FF 2 A > FERDZAFER A > HRE AR
BEHS ( TﬁJﬁﬂﬂ'\% FEEE 2 NG o BARER A o 4
BEIERS B0 3 IRERERAE AL S e (3 5 - ] DA 38 R 8 L e 47 A 4
# (Liu & Brown, 2014) °

TEATBELE S Bt A R R WAFEVELAE AR - E8 > FELE
BRI AR T N BE 2 A 6 15 B Do B > {6 R 3 o AR T R R A5 R Y (9%
AN GBS > 2013) o BoAb o A R0 B 44 M (i 3R R o 4 DA
EEmAR SN EE S S MEE - B3 RERE - LB E
1) 8 IR 3R B A A RS R EE 09RO FL % O R 522 (Joinson et al.,
2008) o fREFAEENE » HFFZ TR > fEABEGR HEST B IR EE ]
PITGE AR 6 2 1) o 4 Luo A1 Hancock (2020) Y 4R4E > #-BEAguG E A B3
TR ARG 8 — W A AL e M o AR T U IR SRR L At £ T 4
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Zhang (2017) 38 B 7R TR 36 B IRy - A AMAEAL ARl T B GR
7 T DA AT A SRR o (8T R it ) O SRR R P R -

B & & E AT B

L #2 A TR 2 B R R EAT AR EZE A7 (Andalibi & Forte,
2018; Andalibi et al., 2018; Luo & Hancock, 2020; Sharif et al., 2021) o H
WREZZHEARNPE GG SUEERMENOHEFE R o girt g
SALFEFRM T » UbE R 200 3 KR FET % (Asai & Barnlund,
1998) o BLAEHE T3S0 5 N AYMEBS AR EL - 8 A Ui 5 A9
8 R A A R (5 JS. (Rosen et al., 2010) > [ 3% 3 75 A9 S8 R th 5 i 4
%o (HUAPITEER A - I 3L 5T RS 7 4R 58 Y 1 B Jk
FEAERR > R B 5> = B C 1915 & (Posey et al., 2010) ©

B T SUALBEZRS - (54F - scrEEhi - BRI S OB E R g
2 [ 3 K517 5 (Joinson et al., 2010; Li et al., 2011) o Z FiAIHF5E RN -
FAE R B R B MG EMEERR - WEE Gt e
5 | S A AN R B N A — 2P )2 (Joinson et al., 2010) 5 #EAC 1)
BRI S > 31T Bl BB o ) R e A B B At N\ g S PN Al N PR BAAR - i
R 7 1) 364 7 1 5 O % (R {5 2. (Tian, 2011) o %S 35553 FL B2 Y
RN EB ATREBEAT Sy o AU FEFA BT FE AR AR > =ibEFA
B B A A B D AE A % rh R 88 HE S (Joinson et al., 2008) ©

Luo F Hancock (2020) 7E 4341 H R &5 AT R PR S T 7287 B TR
78 B O P SE AR R TR BRAR » AR T B IR R AT A B LA & B R R
R AT 5 B0 P SE AR AR B A R B R o AR S B R R LG B
SEARERBRARZ B Y > BV R wT DUE I 8 FoR R L O S AR R
J52 38 A L B S A R A B (A 1) (P B R R E AT B TR ER o (B At
[FIRR A i fa R AR Y DR R 7 1) 5 A T B RAm R > Rl 2 B R B AN
BT TE o BLAh > AL e SRS — Ml A R R > RTRE B 4% HAE e
27 R R AR O PR S AR R (AR VE TR ) Z HIRIBAAR B Luo
F Hancock (2020) 3f A 7 40 & B 15 T 3% 8 an o] s 28 T 9O BRI 46 (1
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S50 B S A R R A T 1) 952 28R > BRE AMAE AL R b SR BRI
BHE > G BRREAL SR A AR R B0 B AR T A RO o

g E AL B RKE B

FEE & A (social capital) 5 A28\ 2 [H] A9 28422 DA R p ot s A 1) L
B AEAERY A& (Putnam, 2000) o 4L EARARE R AFEAT S HFR
AR A B B BT E B R > 75 SR b BRAR A R TR A5 T A AT
L [A] A9 (8 (B 45 45 U 72 (Coleman, 1988) o BiLIE i & s mli i A\ HA 2
K EARMNR > A G A AE R N PSS 1) BAR A #  (Wasko &
Faraj, 2005) o & AN/ 5 8307 d 5 BRRE - 41 & & A8t & & 4= (Coleman,
1988) ° Putnam (2000) A4t & & A7) £y 52 45 AU 41 € & A (bonding social
capital) FIGHE U4 & & A (bridging social capital ) e

PLERIAL G G AR S5 B (strong ties) > % & 76 B 55 A [R] & BE
Z TR B > ) a0 58 2 1 B~ W IR AR B A SR [R] B 2 ol 1 (8 B0 B
fS o Ja M AN o AR B2 I IR SRR R RN R 4 1Y R T 2 41 & 5L H) (Donath,
2007) o i {1a] e T 6 R i i PR IR > BRI R R A o B B 0 A BT AR
JE B RS 7 RIRE ] AR B AL B R0 SR

T R E AW RSB E (weak ties) - L HH
FEHS 2 B RL > e = — BRI AN ~ A NBUR B AR H 5
A A BE BN o 8 Ml A B AR E(S B AC U - ST A 4 4 55 e 2 1Y
FEE BB T A SRR B T B o 59 BAE(E B 2 AR EA
T B AN R R T R R AIE T BRI 83 (Ellison et al., 2007) °

W A {1 LAt N ) RN B R TR AR AR > (MR TERR b
A DUB A ARE 1T & (GRS A BEAE RS - 76 Ak RS 45 ) B R At & B
% %ﬁﬁﬁéﬁswmam2m1 o At A TR I BAL & E A BR

> SEETHE AT AE AR 2 B TR AR R Y B R RN R B A S A AT IE )Y

Emm&mwmmm AHASCER S ﬁ@§$7u¢ﬁ5&%%m
B B R REE T R E AR

e EAM S O R > AL e E A G B AL T B B AT
4% (Chen & Sharma, 2013) o HHEGAGH » A& RUAL & G A @ 57 7 H A M

191



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2024). Published by The Chinese University of Hong Kong Press
ALL RIGHTS RESERVED

(EFRAEET) - (8) %704 (2024)

e s OB BB Y KA RA R A BE B4R _E (Onyx & Bullen, 2000) © 7£
FEREEERE A BEob > BB R N ER(E B O R RS b AT RRE
VEZy W > Al A it fT 3 3R BRI AT Bl > 067675 REHE AL R
B (Chen & Sharma, 2013) > Moon (2000) 5 H > 1 5 AAM & 56 71E At 4
M RR G B GO 4 2 3 Tia il 3 IR R ER > At & AT 1
WHRTE — A2 EAR BB AE RN o HUL > R 5 S > HEA S
T R AL e AR AT R & (8] 5 TEUHAAE AR 45 20 A0 LA [l - 4
130 A R R IER o 1M 324584 & G AR B A 7E B A LR B 0 ol
(L BERE % B (Donath, 2007) o 54 58RI VE 2o At & B S 2 09 3245
G RE A S AN ILIEE B o E R B FEAL BRI IRz E
5 Z1 1) L B [ 45 AN B Ay RR IR IRE > A A B ) 2 B R #F (Chen &
Sharma, 2013) o [Ett » HEA 85 245 84 g & AR A r Be g [ 4 B At
NA BRI G5 3R A 6 B IR D% - Z RIS (Kitsiou et
al., 2016; Maksl & Young, 2013) tHEEF1 > #5550 F1 32 45 B4t & A KL g
Em TN E R ERE - S > BAEE DL EGE

Hla : FLERAE € A E ) T 3 K -

H1b : AGERAL € G A IE [ B B R -

AR AR LA L HFOTANE &

FLE AT G SR RRARE - W ER A TR AL AR
FEARIE B AR 55 > BT WA o 41 € & A 19 2 78 8 4 5 B
FER NGV S » IG5 B BB > 5 0 2 0 B 7E 4L
& 44 ¥ v i B 2 A0 5 Bl (Vitak & Ellison, 2013) o 55— J7 1 > 416 S #F
Rl 2 B A A AR SR AL 09O 28 (A% R 1) sBE RS (np 42 Bl) B
Bl (Power et al., 1988; Cohen, 2004) - #H & XA FEH R TIF - FEEX
R~ WVE SRS Z AT 20 R A8 N TE 1 3 DR RN Bk R i AR 1Y
B o R B S E A AR BN TR A SR AR
EGEAT & G ARSI —FEAZ0 R 25 o UL > (B8 T DLUR) A HAL &

192 VAR A 1t A B B 3085 -
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o AR B S A0 BAR AT DL ER AR 5 R R R R T A
IRGE o ELBEAREN » AL AR I i N A AE AL S A > ol B BE A )
FH 72 26 B AR A I AR oK R A5 4L & SCHF (Resnick, 2002) o 40 > 3245
TR et Y A F ) S T 25 B AR B A0 e 1 R T TR P 15 RN B B SRR
(Ryan et al., 2008) o [T & 42 54 41 € & A o (1) 55 6 4 BA 12 R B8 #4001 Je {6
B 0 {25 A0 15 P U5 BBOA AR (Putnam, 2000) o 7EALBEEASEREE R - 4t
o A 0 A A R T R S B SRR AR ) o i B R R
7o (R RE A SR A B AL LB T A CTR R 5 18 T A A A 42
IR MY SRR o

Wbl > e AT BELE A b > 24 AL AR R G 12 A AR AR A B B E
NFERUE AL & SRR R o FRAMER H DAF MR (R

H2a : FLAERIAL & EAIE ) P AL & X+ -

H2b : IR & E A IE ) BB AL & X o

A X R A M E £

EH KRR FE O ARRN R R > A SR — B R
% (Luo & Hancock, 2020) o & 37 45 63 5 18 88 7 Bl A\ 5. 8) o 20
$r (RN 5 15 Y B R BE B (Ryan et al., 2008) - WA E TR0 3 A4 S 45 A0
BRI SRR -

Z TR R FT I o (A A A HE B 40 1 58 41 & S HF (Ellison et al,
2007) > 1AL REGEEE ) B TR K EE R A AL SRR BB AR 1R (Derlega
etal, 1993) o H A ANMEAT H IR R TR B B 50015 RS0 E TR
% > M ANARERR AN 1S — 2K o T R A Y TR B A T B AR R Y S
(Wang et al., 2015) o 7E4LAFLEAS | > #E1T 3 R F I KRB T DA B
PR A GTOR > 0 SCHFE T DU S - B S e gy sk B
43 5 KR BA G R AU TR Sk T 69 ) (Gray et al., 2013) « B T # By
Ab > HEAT H IR FFEN N B AR Z B A B H TR > tnT DUES
B s R R AL % (Lu & Hampton, 2017) °

TR SE R B B IR R AL G SR £ 2T 5E (Huang, 2016) >
AR DL G
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H3 @ ARAERIE 1 TR AL 5085

B &R FBBAG XM EY L O F A8

ZHTHIBEFE R A > Ak g SCRERB A £ {8 S 1S 0 1 S A - AR AT
R 46 > A 17T 364181 8 Y 0 3 S A RS A 3 A AE 1) Y B2 2 (Cohen & Wills,
1985) o 0 P S A B2 /O BR{E R A AZ O AR - 2R T 445X (hedonic)
SEAR (IF 111 46 0 BUR B TS 48 19 2%) K 3650 (eudaimonic) SE A48
(A= 75 1 5B N BEAE) I8 7 17 (Deci & Ryan, 2008) o 7E#E I > L3
FEARBE WA A —MEZ ES > MR OB ERNIErREE > A
B A g AR E TR MERE AR > e - U A
(Liu et al., 2019) o

REBEFEWWF D > B2 G LA R ER
7K - 19 0 3 52 45 B (Ko & Kuo, 2009; Siedlecki et al., 2014; Yildirmm &
Tanriverdi, 2021) o A€ 32 HF3H0 3 S2 AR B 1 [m) 52 28] DL 7 44 o
A BH o 55— Fl 5 SR i o) > RR G R BSAE R 2 AR TE B AR RTREE
DR] /5 455 1 364 1 /25 A 4B Bl JEX (Garber & Seligman, 1980) o [fij#1& S 4% w]
DLAR T {18 8 ) 4R B s8I R R > T B B AR R R T > By LA
38 B S (Cohen & Wills, 1985) o 55 —fHIBUENRR S 4L & SCReR s8R AT
FRETE AT 0T IRF [ S D RL > Sl IR A 7 {18 B8 48 32 JBE ) 4% A EEAE A (Thoits,
1985) o & 2 HF AT A MG of {88 09 1F w45 > JE 3R R 0 B RAE(E
JE o [R] IRE A g S At mT DAEL B {1 AR A TR A6 (RS U
A 5 AT G 0R L PRS2 4R B (Turner & Turner, 2013) o fij &2 » L&
REfRHE TG 4% - ST & g 48 o

RSB SRR P S AR R F AT T B O P S AR R
T 18] > 171 8 AT [R] Rp 25 e Ak S 3 TE T A 4 (G A= 106 W o ) 0 & T
G (NP IER) MSE2E o TEARDETE b - FRAIE IR e 40 At & S e E 1
TG4 BTG AR RS8R o BoR Bl Al > FAM 2 DA Wik -

H4a : 418 35 IF ) FEM A SRR o

194 Hab : F- 8 SCRF 6 1 FHR IO K -
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BEAh - B2 R B R RO SRR R R
e o —LHEHF5T (Hossain et al., 2023) #1253 » AR LHFHOHE
MR B~ BIENRE S i H A% (Kim & Lee, 2011) HI #8553
RERH O AR B A BB o DIMEMAF LR - B REREESI
FEAt e SCHF o MR SO I SRR B BUR o A SRR RE R
7% 8 B O S A R T A A B o

Z I8 E| B T T B O SR B MM > B R AR A P ) [
At SRR A AR B TR 2 R B O B SR AR BRI IF B T AR T ) 2 P Y BR AR
HEARAER o —LeWF SR > FEREUE S & 0 B IR R e R
= o AP R A RT AR A At (5 B IR S AR A SR > TR = AR
J& o SR > ARPE Kim Al Lee (2011) MAF T » s EE 1Y B R R B & X
FEAIEM R BEAg B B m o by R et w2 K
3% R B P SEAR R BAR -

A SR HT I B VAR [ > RAMBR A At & SR T RE R A
s ) R 3 i B IE I 46 2 [ R BRAR > o] REAE B R 3 i LA 1 45
Z R BRET RADAER o B Rm m R T

HS5a : # @ X gh A8 A RERFEI AR EE Z BB F -

H5b : A& Fr g /i 8 B R R SR M Y BRAR o

] — s 1 AR B o AT HESE o

i B
sany H2 o
e - My T
A 4

A

ErEm B, e

Hda
Hlb ‘\\\‘-\\\\‘ A &tj
ey Hb ¥ TUBE

HEEE H2b

S AR AR A IR 195
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WL A

AR TEBIF T 0 SO A R £ Y (e SR A R B =28 IR &
Ko B R A R B R B SR > AR AT A2 A T R
> RAERPE G EEREMN AL > WE R AT A EE -
5B ISR T IRFHAEHATIN 2023 46 H 9 AR A RHEE A AR 18 R
A AR S R o 1A B 4 TE S R =B Bt AR 1% (probability-
proportional-to-size sampling) > HR 45 & ¥ b [ 5 55 EORHE 50 Bk 10 A 0 8%
BE AR - Bk ZBERE SR A 2 A RERMEERA -
T w7 R 2 A5 BB P AT > FE RN 7,735 0 A ¥ A bk P > A58 41 Bkl
H— JGEATTRT > 85T 2,075 (A Rk - [ % 5% 29.65% o

AT I REAS AL B 1,018 A > 1k 4852 95 N0 49.1% > Lotk
1,057 N > 150.9% © 3255 (-1 35 4F % 5 49.25 5% » FEUEZE 24 17.33 »
EHL IR RS 18 B 935K » X BB RE N » 41.6% M ZH & Ffi K
B2 R LA b EBLE > 47.3% H3ERA) G B RHEEAS > 11.1% Rl By /N I D)
TFERE o

ZIF SRS S

WNWFFERE R R > ATHBFR A DA TH AL B TR R - 345 R B
W BT AL B ~ AL SRR AR T AN IR IR o AR W WF 7T 28
WEE > AP A HRA T BRI g A A G M B AR - mMARE
P g g A SR > A SR i R B TR I A PR -

L ARER
A & & 5 1 1) & )7 X 2% Chen 5§ A (2016) B2 Cheung % A (2015)
B RERER > A2 EERE - Instagram - LINE % A BE GRS
1) B IREREAR o HIRG LU =10 « [F5H A 2 ¥ 7EAL R F ek
BB R R REYE 2 |~ [FER A 2 H AL E kB Bk Z 1 i )
We ? |~ [5G A 2 W A SIS L aR B B D R EEWE 2 | - 32803
196 SR LA ERAT L) = EKEAH ~ 2 =R~ [3] = FKE - [4] =K%
Y% o F R4 R ZE 43 #T (principal component factor analysis) 27~ > FT A
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ETERE R — R R > FeEUE (eigenvalue) £52.43 » fiff5# 5L & (explained
variance) £ 80.82% o [l » FAMHIE = (R RETEAR I - EBRLAS > ERHEAL
[ BRERE | E ST EHEHE (composite measure) © %2 {38 TEH AT (H
F51.50 > BEUEFE /3 0.62 » 5l UBRMA R (Cronbach’s o) /4 .87 »
AEREEE - BRI BUEBOR » SRR 2978 B fEAL B B3R
7 A T ) VR B TR A o

IL 4L g AR

FEE & AR By & BF JH Williams (2006) FO4 it & A B R > 55
ISR RE I [ TR B R > R R R BE 0 AN TR U
R~ TR A L 0 B R > A A n] ORI B O M — W ] - T3R5
PRI IRE > Fon] AFR B0 HoAth NFEEE ]~ TS MBI Ao > R e E
ERH R TEEMAIAMRA > REEMIEA K AFEAR L
JE A LR |~ T4 AN B B > R Sk B b g A 0 R R AT
Ao ZHEAE 1 RS E R (Likert scale) EAEZ > H[1)F5R
FHARE - [5) FRIEWHHEE -

LA B R S8 Ll (varimax rotation) 1Y 35 B R R > B
AR REIETE R R 5% > AR FE74.31% Ry o B —(RFE R i kiR
K% = AR ETE AL AL (FRR(E = 2.28 » fRfe st B i = 37.92%) » BE3Z5)
HELEE N T RS9 B0E » Rt 44 2 [AB AL A | o A4
ZHE RIS —AREIE LR BN > SEBCT- BB 2518 AR IR A (7
PI(E = 3.48 » 1EHEX = 0.79 > FEREEBMRE = 84) o 55 HE KA h AT =
MEETE A AN (RP(E = 2.18 > R RESE L & = 36.39%) » HE BN BL A 2 [ (1Y)
SRS o R A 4 A [ LS R E A | o RAMIRI BRI E = RE Y 43 B
s ST NE 5 8 A TR AEAE CP(E = 3.77 » HEHEZE = 0.70 > 50
P RRR I = 81) o B MR M BEM K » Rt EARE s -

III. b8 X FF

TEW AL 8 SRR A TR 5% 2 o1 Je Bt g 080 1 o) > 6 P 1Y
ANRFETEEE Lin 28 A (2021) 1 Nick 25 A (2018) WTERFSE © [ % KB T
P EEIR > 7EAL BRI B oA AR E RS E ] - 5 TOE 3 F #§
IRF > FEALBEGEHE A NGBl B s haR | - [ B 2 R B wRE > fE4t
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EgEAGZT]) . () £ 70H (2024)

HEOEHE A NS BmBO ) [ TRB 2 R #E Ry A Br e b
N2 A IR ) - [ETB B R EE Ry AErBEes A A e
P EH B ERA R T FOB B R #e iy > ARG bR A e
AR AT DA LSRR E B | o BT A EIEY I B5 R R E > B
F1IRRIFEEARE (5] RRFEFRE -

TR TR o A B B A R TR B — 8 R R (ReL = 4.07 - iR
SR = 67.81%) > R FRAM S SR TE G 2 B N > A6 FRDA6 - K
44 5 [ AL SCHE 01 A B S A o 45 (R S8 TE Y T (B /% 3.56 > A
HEZE 15 0.67 » ol EBMRES 90 - HUREAMEEE - SUEBK > £
IRZ B AT R AT R

IV. iGN

e 3 T 7 E 4 - 2k 1 Heatherton A1 Polivy (1991) (&3 o 2w #
PhT 25 & i fE R M1 DU =R - [ S > B (1) 43 -
(2) TAE ~ 3) A AEWE BN R ([ = W ARME > [5) = FHH
B) o EMOSHRESVEUR > PIrf EER R — R ReEdE = 2.08 » fif
PSR = 69.20%) o KM - FoAM S =R EA N > 37 B4
MG AETE R A A B R IR AR o % W& T2 (E 25 3.56 » 1EHEE

£450.59 » ol EUBMR B 78 o UK KN 2 A AR T T e o
V. DI

PR 1) B 7 3 ) B A9 ) A ) o ) ) 4 R I - [T
5 BT IE | - ZERHA 125 wiEE > Hp 1] E£RFE
WO >[5 FRRIEHIE o ZohE 1 [ IR FIE A 2.31 » 121
#5077

BERR 1R A 4 0E

P AS T 55 2 R 5 A8 e AL BRI B 0 B 3R 3 > bt & 2

B (A B R AL B R RAE B 2% o e AR (6 A

198 M > 2 E YRGB 481 K (FEHE2E =279) » B IRAR0.74
K (FRMEZE = 1.93) o 7EALBFIEHE (0 5 10 - 235139498 ] LINE
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6.14 K (HE#E2E = 2.18) ~ M 4.29 K (HE#E2E = 3.16) ~ YouTube 4.23 X
(HE#EZE = 2.96) J% Instagram 2.01 K (fE#E3£ =2 .97) o

BB 2 TR RRIRER

Fe— 2B 8 TR EE MR 77 DA A T R M R - 4
A EEATEUR > AL BRI B B R BT A B2 PR
o EATER | B4RZ B R b (BUE#UNFROR B TR 5810 S Kol
fiK) > A BB (50.2%) 1952558 FORERTEAL IS LB BB 3|
(4 R CEAME = 1.66 > HEHESE = 0.78) > 65.0% 2 5 & e R AL TE 1
FREBEZIE S CPIE = 1.43 5 BEHESE = 0.65) > R ARER S A AR
B A7 37 T R A AR AR I 65.6% (CEHME = 1.42 > HEHESE = 0.64) o
WERREEEER » Zeh#E T3 3 KRR 1.50 (k% =
0.62) > MR THEARGH IR IRD | 2 - el /> B2 a4 AL RE
RS 5 R R BRI -

F— AR R U I S A

RE T wREE RA I BE P (EEEE)
1. A 2 0 T AT BRI 784 581 149 49 1.66
FEBIAEBI R 2 (50.2%) (37.2%) 95%)  (3.1%) 0.78)
2. FH A 2R AL I 1,016 444 87 16 1.43
FERBIBRZBIBEIIE 2 (65.0%) (28.4%) (5.6%)  (1.0%) (0.65)
3. FH M 2R AL R 1,026 438 84 15 1.42
LERBIEE AR R » (65.6%) (28.0) (54%)  (1.0%) 0.64)
, I o o - o 1.50
AR R ©062)
N =1,563

F# B BIER A At

BAIH BRA P B % OB R R B RE
EERRL g A 1,987 3.77 0.70 4.00 1-5 81
W BRI S AR 2,050 3.48 0.79 3.67 1-5 .84
A &K 1,563 1.50 0.62 133 1-4 87
FLEr SR 811 3.56 0.67 3.83 1-5 90
A I R 1,480 3.56 0.59 3.67 1-5 78
JIfh % 2,072 2.31 0.77 2.00 1-5 —

b SRR AL G A - A TREREE - AL SR R NG R R 2 IR > R
PR BHA A TP AR R R R AT RT 5 VR I oy B — R > ORI T o e L AR
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CEFEAE2T) - (4) %70 H (2024)

WFFLEME T A A D S2 TH (B 3245 R e A - Bt g E A -
FF R ~ AL S~ AT T R BRI ) ) I R R
N o AR T HE 1T 7S L8 A% O B8 TH HE AT B2 AT A% AH B P 43 A (Pearson’s
correlation) » it FiJ (% BChE 3 A sk K2 AR 25 IBML SPSS 25.0 © 73 B &6 R
WME=Fin > BIRF LR TGS BN 255 H 2 B - K
H [ R HF PR A AL e A Y R W AR A B MR R > R 25 (p<
001) > H B & R B B EARR (r= 24, p < .001) » BL32457)
e AN A A BEEEMERE (r=.16,p<.001) - K » GRFHEHEAE
105 T 5 [T 0 A R M AN B > BRLTOSE J U 5 5 1 B3 LB AR B (r = .09,
p <.001) o BRI[R]IRE » Ab g S 4p Bl AR 15 i R B B AHRA (r = 15, p
<.001) - BN % 2 B BARBA (r=-.09, p <.05) ° J& S 45 AR
] T % 5% S A U N R R R DI R T BB AR AE Y B Mg ST R R
Hep s8> B A T — 2045 7 PR B (structural equation
modeling) 77§ 25 5 B 6t o

F= AU SR E AT B T AR BR A 40 A

SEIH 1 2 3 4 5 6
PR A —
e 3w

s NS

. dGwes g B
Rk (1,529)  (1,558)
. 27wwE 3Fwmr s

i —
HLA SR (805) @11) @11)

[ e Jowes _01 5w
HE TR (1441)  (1474)  (1253) (688)

I e T —09%  —41

AU 2%

(1,986) (2,048) (1,560) (811) (1,479)

B ABTEA MR AR RS HIRRFRIER B A1) (TR BA) 4] (5%)
2wl NI R < N R o ) GA SRR D =N A N A A P AR 3F%KIEJT%‘£
BI5] (FEFERZ) TR REERM T (JEEAIE) 215) (JEFIRE) o #+p <.001 3
#p <015 %p <.05 3 FEYE AR BRI kAR B

AW R F AMOS 23.0 #EAT &5 4 7 FEARL A S0 A o Bl ok IR 3% 40 A
(confirmatory factor analysis) 19 %5 NP0 s > HE AR (measurement

200 model) HUA5 B 4 B9 455 780 38 1 ¥ (model fit) » o0 Fr A ¥ Ar 55 18 (latent
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209 A A SR £ R SR B B A

TS AE55 IR I 2 I % A & CR AVE TR 33 I ¥
Mg A 74
PR EA g EA2 79 83 61
MEEA3 82
HEEA4 82
WA gEs HEgEES 81 85 .66
[iRca-eNd 81
B K 87 X =746.18
ARER EEES 5 85 92 78 ij’g;:lél_‘; S
A HkREE3 94 RMSEA = .05
GiRosZ | 66 NFI=.94
IR ELE 79 e
, AL RE3 a7 IFI = .95
FEE SCH e o 91 64
S 88
g Fo a7
AN 1 .89
A N TG EE 2 67 84 65
A TR A B 3 .84

variables) [ °F- 13 5 5L £ B & (average variance extracted, AVE) $§ 12 15 K
.50 - #4151 (composite reliability, CR) 5 HE31 K72 70 » BRI AT
LA B (5 B B B0 (Fornell & Larcker, 1981) o

A e AR S L 0 7 LA R T () BRE (B~ R O R
i 7% (Root Mean Square Error of Approximation, RMSEA ) il J& #E fif 3
$5 % (Normed Fit Index, NFI) » Tucker-Lewis #& % (TLI) ~ Fb#508 fic i 45
% (Comparative Fit Index, CFI) 55§58 #2 o [& — i /n #E A B9 K 5 (8 5
574.76 (df = 135, p < .001) » } ldfifI L2655 4.26 > F5 B B2 RN RN A5
[ {E % [£] (Wheaton et al., 1977) - RMSEA {& % .04 > 1 i Bollen (1989)
R 1Y) L B A R 98 R ) BRI .05 o B4k - NFI{E £5.96 > TLI{E £ .95 »
CFUA £ .97 » ¥ 5 s B Bk 0 R .95 HM AT i 1 9 BRI ] DA
BB 5 R B AT 55 1) SRR AR TR B A O I R A o
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(EFRAEET) - (8) %704 (2024)

Bl = SR AR R

HEEA

HETEREE

A6¥*+

TEREn HUIEIRR

AR =p=¥N
FE ¢ RSB L RETE i o WO AR R AT T 2 1 4% 52 JH (observed variable) 5 32 4% Y B
FEHEBIAT S A ~ GIRFEE A& R KRBT T ¥ 7 Y 76 32 TH (latent variables) 5 *#%p <

001 5 *p < .05

B[] 0 A5 AT BR B B R 2R A RS R g R
A BLAT BEGEEE 0 B IR R ERAT S B RS EAR (8= .08, p <.05) » &
TS g At B ) 3% 36 75 B B IE A B (B = .25, p < .001) = (AL
ASHEFE ) Hla B H1b W R s A5 SCRF - BRI DT LB BLEUR - 230
H W REER G A e E A S . A REBENHR LS -

H2a B H2b 18 7t Wi At & E A 45 AL & S nse 28 o 4 SR B
TN REERIA G AR B SRR R AT U E B (B = 34, p < .001) >
W 4 B AT & G A th B A SRR B B B AR (B = .16, p <.001) >
P51t H2a B H2b S 15 32 £F - I0Ah > HIRE T E L& L Fr R A BE W IE
MRS (B=.17,p<.001) » H3I WA THF o LB BN » ZHH
WA g EARNZ  PrERNL g It E 0 B RREBIRBS - I
B g R E -

Héa B Hab 2 R4 @ SRR BLA: 196 T 55 2 BRLOTO 2% ] ) BB © T
AR BUR > AL g SRR B A VE T R R B RS EAHRE (B = 34, p < .001) >
B IS8 JR5 FU) 2 BE 35 B B (B = —.15, p < .001) o (I > Hda BL H4b 58
B o MEZ s 2 EMEENAE ML - AW S e
o AN g R P o

H5a B H5b ¥R 24t & SR 1 3R 3R 87 B0 1 S A o 41 1 1] 1 wh A

202 BOCR o B/ MR ) Hayes (2022) /) PROCESS Macro (Model 4) > % ff]
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fifi 2 #¢ 1F 44 ¥k 1 (bias-corrected bootstrapping procedure) > 1 H 5,000 1§
bootstrap fxk A HEFT Al H o [ A R MF AR > A EBERR T HE > A
KRB AEGEWEEREHEAMBE (B = -079, 95% CI = [-.157,
—001]) > RP g3RFFBARM R > AR 06 TS UK - RS & AU
A > AL SRR HLAE ) H A 5 28 R R LA VR R R 2 T Y
B1% (B =.036, 95% CI = [.018, .057]) - #1552 » bi%E B REFEHE
MUBEIn > REEH GEAE A R > MR T ETE R E o Sobel i
EWENRE I AR B (2 =3.68, p < .001) > AL HSa 15 5 F o 16
ISR T > BR ELHEOR - B TR SR B U R B B EAH B (B =
200, 95% CI = [.100, .301]) » B} 3§ LR FEAEF R > JVBEGBE - B
[FIRE 18 FR R 8 A8 el At g S e S IOk B A B LB ) Y (R e 2 28 (B
=043, 95% CI = [-.074, —.016]) > EPpfi& B R BB RGN - KT
H OIS 24L& SR HEIT R AR ITE JEX o Sobel A 1 BN 8 I A /1 5%
BHAF (=-3.12,p<.01) > FILHSb S 5 o E b s L0 > 4L
HEIGLHY B 3R 3R 1 A & SR A U T R RN I JER 2 A AN [R] RE 2 o
B S o ALBEEEE B IR R RS - 28 E AR A g SR
% I 2 0L SRR BRI 2 9 A AR TE TR R T IR PR
TR o

FRTL O SRR R % B I T 5P B IR S ] B R v A R
B SE (boot) [LLCI, ULCI]

B EE — RN -.079 .040 [-.157,-.001]
FHHACR B % — R 200 051 [.100, .301]
R — AL SR — BRI 036 010 018, .057
— Q?Jz%%.% % THF i Yo [ 1
B E T — R — IR —.043 015 [-.074, -.016]

5 © Bootstrap V¥ 5 5,000 5 [LLCIL, ULCI] % 95% fis 2 15 1EA% 14 i ]

n_.l' Eﬁi.%n A

B A o — o [ B2 AR AL JR9AT 2 (SBIEAE > 2008) - T %& FlAT
HAEZ TN A ER AP A LR o AUT7CEE - BN Z 5T E 1
RAEAL R B A TG N S B RE T >~ AN B R ER SR A TR

203



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2024). Published by The Chinese University of Hong Kong Press
ALL RIGHTS RESERVED

(EFRAEET) - (8) %704 (2024)

(AR A IR D] 2 [#] - 75 B B A 82 35 7E H 4 (Asai & Barnlund,
1998) B B KBk (Chen, 1995) #EAT IR TE 45 REL > G - HAHL
B8 A [ [R] Jo AR 18 T 3 A Ak & > = Hb RPUERAR D28 BH Bk wm R A ] RE B
BTG > SRR RSB R T UL EEE A RR BN EE 2 -
FHER A AR b > & 18 B P B B I S A T B AC TR 1 T S T AP B - (R
RS AL B IS B TR ER o A BB A T DIME AN > A2
A 4 = R AR BELATE R 5 179 B 5 8 o

SR > HEAA 2 AL B A > JUH R G H A B A (1Y 32 5 7 5 ) i
AL BRI E R IREREE - T 2 E A 2 e i sz B B T
e EARR Z D B P 5 TR KRR B R B AR - g EANE
TR B A B B IR ER o (EAS — RS - AR g S AR B AP
BRI 59588 > RIAHGBRA Bz z 2 28 > At B R s 2
— > (ERAEA MR AR B A SRS A 55 o (R > A A eI DA
MEHBEE R gEA s R RERENZA - (M HE 2 AR
AP IF AE S8 IR Y (R B B JRR ) > N R A4 € S RE o BRI IE A A L
Wang % A (2015) BB TR 88— 80 > 3 IR RERHEE v LA S5 R g H AR
Z A B AN BIAE & S o TEALBEIE RS RO SEEE T > B 40 AR 0 TR i v
DLW (E N B E ~ L g SRR > MR IO BESE AR -

WAL » A 5% 5% B AT SR 0 30 52 4R SR ) 1F £ A IR e A
NI RE o B AR A T &5 RS - A g e ARSI E R
A EEE W R BRI R A B A 8 o SRR B BLEUR
FEE AT AR T AE TG IR R > B n] DA I AR T A G A o e R
A TEMF 7T B A SRR B O I AR SR SR B R 2 — ©

A7 E— 2 38 B AL SR B IR R B P SE AR R R B Y
A ROR o TEAE AL G SR A RCRIEIE T - B IR R AT
T 2 BB > BB 2 AR B - (AREE A& RN A > A0F
FLEE B F IR T DA 2y SRR A A At SRE > 8 2e SRR AT DA IE 1)
TR G W > B VR R o B &5 R e R T AR KR Y
FHE A O SEAR IR ] 3252 28 > B8 T Luo Fil Hancock (2020) 2 H1 119
FEIA LB SRR B A - MRS - BRI A g EH B0
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(Rl % fi 3% JE% S0 28 45 M (perceived connectedness) ~ &1 EL B M (perceived
authenticity) 55 > #H & SRR Hdp 2 — o RIFFR B > A& CRpEE
B A5 2 1 TR 7R i B AR T TR N IS R P 1 B M o LB
B 3K 3R 75 € 1 ) 5% Bk SR o AL SR SORT RAOE ) B A VE TR R
FE -~ B FE I % o 75 Se ST B EUA Bl R IR £ A B IR AR R B
PR SEAR B THI BRSO A > R AT FT Y o — MR PR Em B e o

BRI > AUFFAER > EAL RS - SRR R R B 1w
TG 482 — AL e SR AT 7 =X o 0 A AT B R AL - FEORGE
MENBE AL HITEE T 788 B FRERER - Bk B A (5 #1930 - 1R EH
R U BT SR T B S OISR > BB OO RIF L o

WA TR FEAL RS b3 TR ER R A Sk B9 — 8 r (Kim &
Dindia, 2011) - {H 3 #54 BLFE FE] B2 B SUL B E R 2 - AWFFTRE
o HRBRBERZHEREBEEZENGEBRVPIEAE W BHBAT
Ty WEFC AL T AE B i B8 B e RE A o b S8 BRI BOR SR B RS B
Fo % 67 B > R G5 A0 OF I B R B T (Asai & Barnlund, 1998;
Chen, 1995; Trepte & Reinecke, 2013) © SR} » SCALAE (B anfa] 52 22 45 -
B IR - BHHEE AR ML BB A IR R o RAREE ] DIE L
BSCACH A 3 o E— 2D T LU T o

AWFFEINA R TAWFFE BRI o SRS HE 7 R AR AY AT DL 7 A 5% 58 T ]
MIVETEBAR > (0 H BB aB AH BRI M JE PR © BRI 5 ARFFTeEsies
Z WAL G A T DASC B+ A o P R B K (B m B AR IR AT e A
o BT ERRBM AR RBEHRKELHGER - HRREHERH
LA TG RIS > W | At AT A AL AR JRE ) A B I ol ) o B g ST s
MG IR E WAL e a4 > EE A AR o NI > S5 TE %
AR TEF 75 1) 2 B IR IR Sk 26 JEL 5 > I 270198 o ) 2 B AR e 2 PR R
BAAR o BUAb - fh df A RS R BR ) > DIV R A T 8 R ) B — R0 > 1%
U ESO 2 BT R R > bl B IR R ER - AL SRR BRI SR A Y B
BEAR o /LB SR R o 2 T 8 T 1) IS AS B A T T P BRI S T
RS > RARWFIE ] BR R B IR R BT 20 P e AR RS TH W] 1 BRAR - 51
WA 449 - PRYESE IE 5 42 (Chida & Steptoe, 2008) > DA Bz L L JiR
J1 - fEIE -~ IS AR R (Liu et al,, 2019) -
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SZ R

H 3 #B4> (Chinese Section)

HR FEE (2014) o A\ T 760 46 B T SR B ) B A
iy o (IR - 4l H115-138

Shaw Kang-Hwa (2014). Geren zhuyi he jiti zhuyi yu Rujia siwei de bijiao—“Qun”
yu “Ji” de lunshu. Yidao huitong, 4, 115-138.

WAoR ~ BIAE ~ T REF (2009) o (B ~ 7 B rb B R B 5 S0fb 2 Ui - DU
Hofstede SALMETI 20 AT) o CERERBHASCERT) » 5593 » H 43-59 «

Tu Jung-Tsung, Liu Sheng-Wen, Ting May-Jing (2009). Taiwan, Xianggang yu

N

Zhongguo dalu kuawenhua zhi bijiao: Yi Hofstede wenhua goumian fenxi.
Huangiu keji renwen xuekan, 9, 43-59.

FRIEAE (2008) o (L RELAE Ml 9 TSR - MBS AL & SO BUR SR 22 BLO

Ft— LARDIREEER 2 1) o B SO A B2 O PR AL T 7 J AL - SC

Kuo Cheng-Ying (2008). Nannii daxuesheng wanglu ziwo biaolu, wanglu shehui
zhichi yu jimo gan zhi chayi yanjiu—Yi jishi tongxun wei li. Zhongguo wenhua
daxue xinli fudao yanjiusuo shuoshi lunwen.

AG A~ HRTL ~ WIVE (2008) © (BAM KRB VIFLA ) o COBRHEERR) > 5
164 > 5513 > H 114-123

Jiang Suo, Zou Hong, Hu Xi (2008). Guowai ziwo biaolu yanjiu shuping. Xinli
kexue jinzhan, 16(1), 114-123.

HRFR ~ RBEH - JH SR (2013) o (R A KR ER O HEAY - Thig ROH B
) o COBRHEIERE) » 55214 > 5520 > H272-281 -

Xie Xiaochun, Sun Xiaojun, Zhou Zongkui (2013). Wanglu ziwo biaolu de leixing,

=

gongneng jiqi yingxiang yinsu. Xinli kexue jinzhan, 21(2), 272-281.

Y3 EB 4 (English Section)

Andalibi, N., & Forte, A. (2018). Responding to sensitive disclosures on social
media: A decision-making framework. ACM Transactions on Computer-Human
Interaction (TOCHI), 25(6), 1-29.

Andalibi, N., Haimson, O. L., De Choudhury, M., & Forte, A. (2018). Social
support, reciprocity, and anonymity in responses to sexual abuse disclosures
on social media. ACM Transactions on Computer-Human Interaction, 25(5),
1-35.

Asai, A., & Barnlund, D. C. (1998). Boundaries of the unconscious, private,
and public self in Japanese and Americans: A cross-cultural comparison.
International Journal of Intercultural Relations, 22(4), 431-452.
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Berg, J. H., & Derlega, V. J. (1987). Themes in the study of self-disclosure. In V. J.
Derlega, & J. H. Berg (Eds.), Self-disclosure: Theory, research, and therapy (pp.
1-8). Plenum Press.

Bollen, K. A. (1989). Structural equations with latent variables. Wiley.

Chen, G. M. (1995). Differences in self-disclosure patterns among Americans
versus Chinese: A comparative study. Journal of Cross-cultural Psychology,
26(1), 84-91.

Chen, R., & Sharma, S. K. (2013). Self-disclosure at social networking sites: An
exploration through relational capitals. Information Systems Frontiers, 15(2),
269-278.
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The Impact of Self-Disclosure on Psychological
Well-Being Among Social Media Users in Taiwan

Yining FAN, Ven-Hwei LO, Bohan ZHANG

Introduction

With advances in information and communication technology, social
media has become a crucial channel for people to search for information,
express opinions, engage in discussions, and connect with others (Liu &
Brown, 2014). Currently, social media use spans nearly all age groups. In
Taiwan, approximately 90% of the population has one or more social media
accounts on platforms such as Facebook, Instagram, TikTok, and LINE (a
popular integrated app and service for instant messaging and social
networking in East and Southeast Asia) (Kemp, 2023). On average, users in
Taiwan spend over two hours daily on social media. The rise of social
media has facilitated the transition of interpersonal relationships from
offline to online, providing users with convenient channels to share
information and maintain relationships (Liu & Brown, 2014).

Self-disclosure refers to the act of sharing personal information with
others (Derlega & Berg, 1987). From its inception, social media has
encouraged information sharing (Wiederhold, 2020) and has now become a
significant channel for individuals to engage in self-disclosure, particularly
when facing life stressors (Lee et al., 2013). Research by Jiang et al. (2008)
indicates that individuals may reveal both the positive and negative aspects
of their lives on social media.

After individuals disclose their troubles on social media, they may
receive support from others (Huang, 2016). That social support can, in turn,
enhance their psychological well-being (Luo & Hancock, 2020).
Additionally, social culture and values play a significant role in influencing
self-disclosure (Asai & Barnlund, 1998). Specifically, in individualistic
societies, such as those in Europe and the United States, there tends to be a
greater variety of topics (e.g., viewpoints, interests, and personality) and

212 targets (e.g., parents, strangers, and friends) for self-disclosure. By contrast,
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in collectivist countries such as China, there are generally fewer topics and
targets deemed suitable for self-disclosure (Chen, 1995).

Taiwan, influenced by traditional Confucian thought, exhibits a high
degree of collectivism (Tu et al., 2009). However, Taiwan has also
experienced significant shifts toward an individualistic culture due to
diverse ideological influences (Shaw, 2014). Consequently, it is important
to investigate how individuals in a society like Taiwan—one that values
Confucian traditions yet is also impacted by individualism—engage in self-
disclosure through social media. Specifically, what is the frequency of self-
disclosure related to life stress and personal negative emotions? What
factors may encourage social media users in Taiwan to engage in self-
disclosure? How does self-disclosure impact users’ psychological well-
being? These are the questions that the study investigates.

Previous research (Luo & Hancock, 2020) suggests that social support
may mediate the effect of self-disclosure on psychological well-being.
Specifically, users might gain social support through self-disclosure, which
then affects their psychological well-being. However, their discussion was
based on a qualitative review of existing literature (Chu et al., 2023), and
there remains a lack of empirical evidence on the relationships among self-
disclosure, social support, and psychological well-being. Additionally, past
studies have primarily focused on either the positive or negative aspects of
psychological well-being, failing to clarify how social support obtained
through self-disclosure simultaneously affects both positive and negative
dimensions of psychological well-being. For instance, does social support
enhance positive emotions by providing emotional satisfaction while also
alleviating loneliness to reduce negative feelings? This study aims to
address these gaps by considering both positive and negative dimensions of
psychological well-being and examining how social support, as a mediator,
influences the relationship between self-disclosure and life satisfaction and
between self-disclosure and loneliness.

Literature Review and Hypotheses

Self-Disclosure

Self-disclosure refers to the act of revealing personal information to 213
others (Trepte & Reinecke, 2013), including emotions, cognitions, and
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feelings. Jourard (1971) defines this behavior as the disclosure of thoughts,
experiences, and feelings within the context of interpersonal interactions.
Self-disclosure can fulfill individuals’ needs for social belonging and
connection, and it is inherently reciprocal (Tamir & Mitchell, 2012); that is,
proactive self-disclosure by one party can prompt disclosure from the other
party (Harper & Harper, 2006).

Reciprocity is a significant factor in self-disclosure. Researchers have
previously proposed three perspectives to explain this phenomenon: The
first suggests that self-disclosure by an individual increases others’ liking
for and trust in that individual, which heightens the desire of others to
disclose information in return. The second posits that the reciprocity of
self-disclosure is rooted in social norms. After receiving information from
others, individuals feel compelled by the norms of fairness to reciprocate
with corresponding information. The third views self-disclosure as a form
of imitation; upon receiving information from a discloser, the listener may
imitate the discloser’s behavior (Berg & Derlega, 1987). The reciprocity of
self-disclosure is also an important factor in facilitating the development of
relationships between individuals (Derlega et al., 1993). Specifically,
individuals do not disclose information randomly; rather, relationships
between individuals develop when both parties engage in reciprocal
information exchanges through disclosure (Park et al., 2011).

Self-disclosure can be categorized across multiple dimensions, but it is
generally divided into the dimensions of quantity and quality (Luo &
Hancock, 2020). Quantity refers to aspects such as the topics, frequency,
and duration of personal information disclosure, along with the depth of
intimacy involved. Quality pertains to behavioral tendencies, including
intentions and valence (Chu et al., 2023). The present study focuses on the
frequency of self-disclosure in the quantity dimension and the negative
valence in the quality dimension, specifically addressing negative self-
disclosure, which refers to the content revealed by individuals that is
characterized by negative or pessimistic elements, such as personal
weaknesses, setbacks, and pessimistic emotions (Kelly & McKillop, 1996).

Previous research has indicated that individuals who are unable or
unwilling to express strong negative emotions are more likely to experience
psychological problems (Locke & Colligan, 1986), while self-disclosure
can help individuals alleviate stress and negative emotions (Derlega et al.,

214 1993; Zhang, 2017). Zhang (2017) explains this phenomenon through the
catharsis effect (Stiles, 1987), suggesting that when people vocalize their
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negative experiences and emotions, the impact of these negative factors on
them is mitigated. Additionally, after disclosing and expressing negative
events, individuals may enhance their understanding and cognition of the
events, which can lead to a re-evaluation of the suffering and stress caused
by these negative events. Therefore, self-disclosure may reduce the
recurring distress caused by painful events and thus alleviate stress (Feldman
et al., 2008).

The advent of social media has provided online users with new
channels for interacting with others and engaging in self-disclosure.
Compared to offline environments, many people, especially younger
individuals, are more inclined to reveal a greater amount of content and
information on social media platforms (e.g., Facebook). Additionally, self-
disclosure on social media often encompasses a broader range of topics and
can reach an entire virtual network of friends, unlike face-to-face
interactions (Liu & Brown, 2014).

Self-disclosure on social media also carries potential risks. In the
online context, information spreads more quickly and broadly than in
traditional offline interactions, which makes it difficult for users to control
the dissemination speed and range of the disclosed information (Xie et al.,
2013). Additionally, the anonymity of the internet means that it is
challenging for disclosers to ascertain the true identity and intentions of
their communication partners. Consequently, self-disclosure, particularly of
sensitive topics, can negatively impact a discloser’s personal privacy
(Joinson et al., 2008).

Despite these risks, many studies have highlighted the benefits of self-
disclosure on social media. As summarized by Luo and Hancock (2020),
self-disclosure on social networking sites can enhance an individual’s social
connectivity, thereby reducing feelings of loneliness and other negative
emotions. Zhang (2017) also found that when facing life stressors, people
can obtain social support by engaging in self-disclosure on social
networking sites, which helps alleviate the harmful effects of stress on
mental health.

Antecedents of Self-Disclosure

The antecedents of self-disclosure are a crucial aspect of research on
self-disclosure behaviors (Andalibi & Forte, 2018; Andalibi et al., 2018; Luo
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& Hancock, 2020; Sharif et al., 2021). Self-disclosure is influenced by a
number of factors, including socio-cultural and psychological elements. As to
the former, cultural background significantly impacts self-disclosure
behaviors (Asai & Barnlund, 1998). People from individualistic cultural
backgrounds are generally more willing to share personal information and
disclose more frequently than those from collectivistic cultures (Rosen et al.,
2010). However, some studies have suggested that individuals from
collectivistic cultures might also be inclined to share their information due to
a strong sense of belonging and trust within their group (Posey et al., 2010).

In addition to cultural factors, psychological aspects such as trust,
communication motivation, and privacy concerns influence self-disclosure
behaviors (Joinson et al., 2010; Li et al., 2011). Previous research has
demonstrated that trust is a crucial factor affecting the disclosure of personal
information. An increase in the level of trust between communicators will
further expand the frequency and content of self-disclosure (Joinson et al.,
2010). Regarding communication motivation, individuals with stronger
motives to establish and maintain interpersonal relationships are generally
more willing to disclose personal information (Tian, 2011). Furthermore, the
degree of privacy concern impacts self-disclosure behaviors. Individuals with
lower privacy concerns tend to disclose more personal information online,
whereas those with higher concerns are often more reserved in sharing
personal details (Joinson et al., 2008).

Luo and Hancock (2020) explored the relationship between online
self-disclosure and psychological well-being, outlining the motivations
behind self-disclosure and the mechanisms through which self-disclosure
influences the intensity and value of psychological well-being. They
proposed a bidirectional relationship where self-disclosure can enhance
psychological well-being; conversely, increased psychological well-being
can lead to a greater willingness to engage in self-disclosure. However, they
also noted that the causal direction of this relationship, especially regarding
motivations and mechanisms, requires empirical validation. Additionally,
social support, as a mediating factor, may directly and positively influence
the relationship between self-disclosure and positive aspects of
psychological well-being, such as life satisfaction. Since Luo and Hancock
(2020) did not detail how self-disclosure affects negative psychological
states, such as depression and loneliness, the present study analyzes the

216 impact of self-disclosure on both positive and negative dimensions of
psychological well-being, investigates the motivations behind self-disclosure
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on social media, and tests the mediating effect of social support on the
relationship between self-disclosure and psychological well-being.

Social Capital as Motivation for Self-Disclosure

Social capital refers to the connections between individuals and the
norms of reciprocity and trustworthiness that arise from these connections
(Putnam, 2000). Essentially, social capital represents the actual and
potential resources individuals have within their social networks. These
resources are determined by characteristics such as trust and shared values
among the parties within a network (Coleman, 1988). Unlike asset-based or
other forms of personal capital, social capital exists solely within the
context of interpersonal relationships and interactions (Wasko & Faraj,
2005). It emerges when people interact and build relationships (Coleman,
1988). Putnam (2000) categorizes social capital into bonding social capital
and bridging social capital.

Bonding social capital involves strong ties, typically formed within
intimate and homogeneous groups such as family members, close friends,
and groups with shared identities or values. This form of capital emphasizes
close emotional support and ongoing, intensive social interactions (Donath,
2007). When individuals face challenges or difficulties, those with strong
ties are more likely to invest considerable effort and time in providing help
and support.

On the other hand, bridging social capital involves weak ties, which
are typically formed between individuals in heterogeneous groups, such as
colleagues, acquaintances, strangers, or people from different backgrounds
and social networks. Bridging capital primarily facilitates information
exchange and focuses on the value created through interactions among
members of diverse groups connected by weak ties; such ties offer
significant advantages in terms of information diversity and exposure to
different groups (Ellison et al., 2007).

The internet provides new avenues for individuals to connect and
interact with others, allowing them to expand their social networks and
develop social capital through various platforms, including social networks,
online communities, and forums (Selim et al., 2021). Regarding the
relationship between self-disclosure and social capital, previous research
has found that the breadth and depth of self-disclosure positively impact
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social capital (Liu & Brown, 2014). However, the present study posits that
social capital can also serve as a motivation for self-disclosure and
influence self-disclosure behaviors.

Social capital theory indicates that social capital influences the
behavior of individuals within social networks (Chen & Sharma, 2013).
Specifically, bridging social capital is based on loosely connected, large
networks with relatively strict reciprocal relationships (Onyx & Bullen,
2000). In the context of social media, reciprocity leads individuals to
believe that their own disclosures will be appreciated by others, who will in
return reveal themselves, engage in interaction, and provide assistance when
needed. Moon (2000) notes that if individuals receive self-disclosures from
their conversation partners, they are more likely to engage in intimate self-
disclosure, even with relatively unfamiliar individuals. Thus, through the
characteristic of reciprocity, individuals with higher levels of bridging
social capital may increase the frequency of their self-disclosures due to the
expectation of receiving similar returns from others.

Bonding social capital typically forms within groups with shared
identities or values (Donath, 2007). Identity as a bonding resource between
social entities influences members’ motivation to participate in public
activities. When members experience strong social solidarity and identity
on social networking sites, they are more motivated to engage in self-
disclosure (Chen & Sharma, 2013). Therefore, individuals with higher
bonding social capital may increase their self-disclosure frequency due to a
higher level of identity recognition with others. Previous research has also
found that both bridging and bonding social capital positively predict self-
disclosure (Kitsiou et al., 2016; Maksl & Young, 2013). Based on this, we
propose the following hypotheses:

H1a: Bonding social capital positively predicts self-disclosure.

H1b: Bridging social capital positively predicts self-disclosure.

Social Capital as Predictor of Social Support

Social capital and social support are closely related; they both describe
the benefits individuals receive from social relationships, but they are
distinct phenomena. Social capital refers to the overall resources and

218 opportunities obtained through social connections, including information
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individuals have within their social networks (Vitak & Ellison, 2013).
Social support is the psychological (e.g., emotional care) or practical (e.g.,
material aid) assistance provided through social relationships (Cohen, 2004;
Power et al., 1988). Social support takes various forms, such as emotional,
informational, and material support, and is an important resource that
individuals rely on when facing difficulties and challenges. While social
capital can be viewed as a means to achieve goals, social support can be
regarded as a core benefit derived from social capital. Therefore, individuals
can use their social capital to obtain social support from others.

The relationship between social capital and social support can be
understood as the former providing the foundation and channels for the
latter. Specifically, social capital establishes and maintains social networks,
allowing individuals to draw on these networks to seek and receive social
support (Resnick, 2001). For instance, strong-tie relationships in bonding
social capital can offer deep emotional and practical support (Ryan et al.,
2008), while weak-tie relationships in bridging social capital can expand
individuals’ sources of information and access to resources (Putnam, 2000).
In the context of social media, social capital enhances individuals’ ability to
obtain social support through network connections. By engaging in self-
disclosure, individuals can make their needs known to others in their
network, thereby prompting them to provide appropriate support.

As noted above, both bonding social capital and bridging social capital
in social media can help individuals access resources for social support. We
propose the following two hypotheses:

H2a: Bonding social capital positively predicts social support.

H2b: Bridging social capital positively predicts social support.

Social Support as a Key Mechanism

In the process of how self-disclosure affects psychological well-being,
social support is a key factor (Luo & Hancock, 2020). Social support
encompasses the help and advantages perceived, provided, and received by
individuals during interactions with others (Ryan et al., 2008), covering
both perceived and actual support.

Previous research has found that using social media can enhance social
support (Ellison et al., 2007), and self-disclosure on social media is a key
pathway to obtaining social support (Derlega et al., 1993). Only after

(2024). Published by The Chinese University of Hong Kong Press
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individuals engage in self-disclosure and express their emotional or material
needs can others recognize those needs, understand the individual’s
difficulties, and provide appropriate support (Wang et al., 2015). On social
media, those who seek help through self-disclosure can publicly state their
needs, while supporters can share experiences and provide tangible or
intangible assistance through comments, likes, and other quick responses
(Gray et al., 2013). Beyond receiving help, individuals who disclose can
also gain higher levels of social support through the perceived attention and
concern from others regarding their needs (Lu & Hampton, 2017).

Based on previous research on the beneficial impact of self-disclosure
on social support (Huang, 2016), we propose the following hypothesis:

H3: Self-disclosure positively predicts social support.

The Impact of Self-Disclosure and Social Support on Psychological
Well-Being

Previous research indicates that social support can enhance positive
emotions and alleviate negative feelings, thereby exerting a direct and
positive effect on individuals’ psychological well-being (Cohen & Wills,
1985), which is a core feature of mental health that encompasses both
hedonic happiness (the presence of positive feelings and the absence of
negative feelings) and eudaimonic happiness (the cognitive evaluation of
life) (Deci & Ryan, 2008). Operationally, psychological well-being is often
viewed as a broad concept, including positive indicators such as self-
esteem, social welfare, and life satisfaction, as well as negative indicators
like depression, loneliness, and anxiety (Liu et al., 2019).

Earlier research has found that individuals who receive more social
support often exhibit higher levels of psychological well-being (Ko & Kuo,
2009; Siedlecki et al., 2014; Yildinm & Tanriverdi, 2021). The positive
impact of social support on psychological well-being can be explained by
two mechanisms. The first is the buffering mechanism, which suggests that
individuals experiencing life stress may feel helpless due to their inability to
cope (Garber & Seligman, 1980). Social support can provide material
assistance or emotional care, helping individuals alleviate stress and prevent
excessive reactions (Cohen & Wills, 1985). The second perspective posits

220 that the effects of social support can be beneficial at any time, not just
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during stressful periods (Thoits, 1985). Social support can enhance positive
emotions and increase self-worth while also helping alleviate negative
emotions such as loneliness and depression, thereby improving psychological
well-being (Turner & Turner, 2013). In summary, social support promotes
positive emotions and mitigates negative emotions.

Previous research on social support and psychological well-being
focuses primarily on specific aspects of psychological well-being without
simultaneously considering the effect of social support on both positive
emotions (such as life satisfaction) and negative emotions (such as
loneliness). In the present study, we analyze the impact of social support on
both positive and negative dimensions of psychological well-being. Based
on the above analysis, we propose the following hypotheses:

H4a: Social support positively predicts life satisfaction.
H4b: Social support negatively predicts loneliness.

Moreover, scholars have yet to determine whether the impact of self-
disclosure on psychological well-being is direct or indirect. Some studies
(Hossain et al., 2023) observed a direct and significant effect of self-
disclosure on psychological well-being, while other research (Kim & Lee,
2011) found no direct effect of self-disclosure on psychological well-being.
Previous studies indicate that self-disclosure can engender social support,
which in turn enhances psychological well-being, suggesting that social
support may act as a mediator between self-disclosure and psychological
well-being.

Considering the complexity of self-disclosure’s impact on an
individual’s psychology, the unresolved question remains whether social
support mediates the relationship between self-disclosure and both the
positive and negative aspects of psychological well-being. Some studies
have suggested that a higher frequency of self-disclosure among social
media users is associated with an increased likelihood of receiving social
support from others, which in turn enhances well-being. However,
according to Kim and Lee (2011), while honest self-disclosure positively
impacts social support, it does not directly affect well-being. Social support
may therefore mediate the relationship between self-disclosure and
psychological well-being.

Based on the potential indirect effects suggested by previous research,
we propose that social support may mediate the relationship between self-
disclosure and positive emotions and the relationship between self-
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disclosure and negative emotions. Thus, the final two hypotheses are as
follows:

HS5a: Social support mediates the relationship between self-
disclosure and life satisfaction.

HS5b: Social support mediates the relationship between self-
disclosure and loneliness.

Figure 1 illustrates the analytical framework for our hypotheses.

Figure 1. Analytic Framework of Self-Disclosure on Social Media and Psychological Well-Being

Bonding H2a Hsa .- Life
social capital e - satisfaction
Hla ’,.-"/ v Hda
Self- T H3 Social
disclosure [ i support
HIb L =
Bridging o
Loneliness
social capital b

Notes: Dotted arrows represent indirect effects in a mediation relationship

Method

Data collected to test the hypotheses were gathered from the 2023
Taiwan Communication Survey (TCS). The TCS is a long-term research
project commissioned by Taiwan’s Ministry of Science and Technology that
conducts annual surveys across the island. It aims to track shifts in media
consumption behaviors and communication practices among the region’s
23.5 million residents in response to rapid advances in information and
communication technologies. The specific survey on which this study was
based was conducted from June to September 2023, targeting residents
aged 18 or above with household registration in Taiwan and regular
residence at the survey address. To ensure sample representativeness,
probability-proportional-to-size sampling was employed based on the latest
Taiwanese census data, taking into consideration a variety of demographic
characteristics such as population density, age, gender, educational level,
and occupation.
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Trained interviewers conducted the surveys face-to-face. Of the 7,735
addresses sampled, 2,075 surveys were successfully completed, resulting in
a response rate of 29.65%. In terms of gender, 1,018 (49.1%) respondents
were male and 1,057 (50.9%) were female. The age of the respondents
ranged from 18 to 93, with a mean age of 49.25 (SD = 17.33). Concerning
educational level, 41.6% of respondents had earned a bachelor’s degree or
above, 47.3% had graduated from a junior college or senior/junior high
school, and 11.1% reported primary school or below.

Measurement of Key Variables

As shown in the empirical model, the key variables of this study
consist of self-disclosure, bonding social capital, bridging social capital,
social support, life satisfaction, and loneliness. Specifically, both bonding
and bridging social capital are hypothesized to predict self-disclosure,
which may elicit social support and thus enhance life satisfaction and
reduce loneliness.

1. Self-Disclosure

Adapted from previous studies (Chen et al., 2016; Cheung et al.,
2015), three items were used to measure self-disclosure. Respondents were
asked to self-report the frequency of disclosing distress and life problems
on social media platforms such as Facebook, Instagram, and LINE: (1)
“How often do you talk about your problems on social media?” (2) “How
often do you talk about your stress on social media?” (3) “How often do
you reveal your sorrows on social media?” The response categories ranged
from 1 (never) to 4 (often). A principal component factor analysis suggested
that the items were grouped into one factor (eigenvalue = 2.43; explained
variance = 80.82%). Therefore, the three items were averaged to form a
composite measure called “self-disclosure” (M = 1.50; SD = 0.62;
Cronbach’s o = .87). The higher the score, the more frequently respondents
disclosed feeling down or experiencing life issues on social media.

I1. Social Capital

The measures of social capital were adapted from the Internet Social
Capital Scales (Williams, 2006) and comprised six questions. On a five-
point Likert scale, respondents were asked to indicate their agreement with
the following statements: (1) “When faced with difficulties, I can find
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someone [ trust to help solve my problems”; (2) “When I encounter
intimate personal problems, there is someone I feel comfortable talking to”;
(3) “When I feel lonely, there are several people I can talk to”; (4)
“Interacting with other people makes me want to try new things”; (5)
“Interacting with other people makes me interested in what people unlike
me are thinking”; and (6) “Talking with other people makes me curious
about the world’s happenings.”

A principal component factor analysis of these items with varimax
rotation led to a two-factor solution, accounting for 74.31% of variance.
The first factor was comprised of items 4 to 6, reflecting weak social ties
between the respondents and people around them (eigenvalue = 2.28;
explained variance = 37.92%). A composite measure we call “bridging
social capital” was computed by averaging the three items (M = 3.48; SD =
0.79; a = .84). The second factor consisted of items 1 to 3, which reflected
strong social ties (eigenvalue = 2.18; explained variance = 36.39%). These
items were averaged to form a composite variable called “bonding social
capital” (M = 3.77; SD = 0.70; a = .81). Higher scores indicate larger social
capital.

III. Social Support

In measuring this variable, we focused on the emotional and
informational dimensions of social support in this study. Six items derived
from Lin et al. (2021) and Nick et al. (2018) were used: (1) “When faced
with difficulties, some people on social media would be on my side with
me”’; (2) “When faced with difficulties, some people on social media would
comfort and encourage me”; (3) “When faced with difficulties, some people
on social media would express interest and concern in my well-being”; (4)
“When faced with difficulties, some people on social media would give me
useful advice”; (5) “When faced with difficulties, some people on social
media would provide me with helpful information™; and (6) “When faced
with difficulties, some people on social media would tell me where to find
help if I needed it.” All six items were measured on a five-point Likert
scale, ranging from 1 (strongly disagree) to 5 (strongly agree). A principal
component factor analysis suggested a one-factor structure (eigenvalue =
4.07; explained variance = 67.81%). Therefore, a composite measure of
“social support” was constructed by averaging all six items (M = 3.56; SD

224 = 0.67; a = .90). The higher the score, the stronger the social support
respondents perceived obtaining on social media.
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IV. Life Satisfaction

The survey items of life satisfaction were adapted from Heatherton
and Polivy’s (1991) scale. Respondents were asked to rate their level of
satisfaction with three aspects of life on a five-point Likert scale: “In
general, I am satisfied with my (1) life, (2) job, and (3) social life.” The
response categories ranged from 1 (strongly disagree) to 5 (strongly agree).
A principal component factor analysis confirmed a one-factor structure
(eigenvalue = 2.08; explained variance = 69.20%). The three items were
averaged to create a composite measure of “life satisfaction” (M = 3.56; SD
= 0.59; a = 0.78). Higher scores indicate greater satisfaction.

V. Loneliness

Finally, respondents were asked to rate their feeling of loneliness on a
five-point scale (1 = not lonely at all; 5 = very lonely). This item was
derived from the “Personal Values” section of the questionnaire base of
TCS. Respondents reported an average loneliness score of 2.31 (SD = 0.77),
which means they were slightly less lonely than the theoretical average.

Media Use Variables

Since the present study investigates self-disclosure on social media,
respondents’ traditional media use and social media use were also surveyed
and analyzed. Traditional media use counted the number of days per week
on which respondents watched television (M = 4.81; SD = 2.79) and read
newspapers (M = 0.74; SD = 1.93). Social media use refers to the number
of days per week that respondents used the following social media
platforms: LINE (M = 6.14; SD = 2.18), Facebook (M = 4.29; SD = 3.16),
YouTube (M = 4.23; SD = 2.96), and Instagram (M = 2.01; SD = 2.97).

Results

Frequency analysis of the self-disclosure items presented in Table 1
indicates that among survey respondents in Taiwan, self-disclosing
behaviors were rather infrequent. On a four-point Likert scale where lower
values indicate lower frequencies, 65.6% of the respondents had never
revealed sorrows on social media (M = 1.42; SD = 0.64), 65.0% never

225



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2024). Published by The Chinese University of Hong Kong Press
ALL RIGHTS RESERVED

Communication and Society, 70 (2024)

talked about stress (M = 1.43; SD = 0.65), and slightly more than half (50.2%
to be precise) never discussed personal problems (M = 1.66; SD = 0.78).
The composite measure suggested that the average frequency of self-
disclosure among the respondents was 1.50 (SD = 0.62), falling between
“never” and “rarely” in terms of the scale items. Collectively, these findings
pointed to a rather low frequency of self-disclosing acts on social media in
Taiwan.

Table 1. Measurement and Descriptive Statistics of Self-Disclosure

Self-Disclosure Items Never Rarely Sometimes Often Mean (SD)
1. How often do you talk about your 784 581 149 49 1.66
problems on social media? (50.2%) (37.2%) (9.5%) 3.1%) (0.78)
2. How often do you talk about your 1,016 444 87 16 1.43
stress on social media? (65.0%) (28.4%) (5.6%) (1.0%) (0.65)
3. How often do you reveal your 1,026 438 84 15 1.42
sorrows on social media? (65.6%) (28.0) (5.4%) (1.0%) (0.64)
Composite measure — — — — 150
p (0.62)
Notes: N = 1,563
Table 2. Descriptive Statistics of Bonding Social Capital, Bridging Social Capital, Self-
Disclosure, Social Support, Life Satisfaction, and Loneliness
Variables N Mean SD Median Range Cronbach’s a
Bonding social capital 1,987 3.77 0.70 4.00 1-5 81
Bridging social capital 2,050 3.48 0.79 3.67 1-5 .84
Self-disclosure 1,563 1.50 0.62 1.33 1-4 .87
Social support 811 3.56 0.67 3.83 1-5 90
Life satisfaction 1,480 3.56 0.59 3.67 1-5 78
Loneliness 2,072 2.31 0.77 2.00 1-5 —

Notes: The descriptive statistics of bonding and bridging social capital, self-disclosure, social
support, and life satisfaction were calculated based on their composite measures; Cronbach’s a was

not applicable to loneliness since it was measured by one item

The descriptive statistics of all key variables (i.e., bonding social
capital, bridging social capital, self-disclosure, social support, life
satisfaction, and loneliness) are presented in Table 2. Pearson’s correlations
between these key variables were analyzed using IBM SPSS 25.0. As Table
3 shows, all pairwise correlations were statistically significant except the
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variable with the strongest correlation with self-disclosure was bridging
social capital, reaching .25 (p < .001), followed by social support (r = .24,
p < .001) and bonding social capital (r = .16, p < .001). However, the
correlation between self-disclosure and life satisfaction was insignificant,
while the correlation between self-disclosure and loneliness was weak and
positive (r = .09, p < .001). Meanwhile, social support was positively
correlated with life satisfaction (r = .15, p < .001) and negatively correlated
with loneliness (r = —.09, p < .05). These results imply possible indirect
effects between self-disclosure and both life satisfaction and loneliness,
with social support serving as a mediator. The significant correlations also
provided the grounds for subsequent model testing with structural equation
modeling (SEM).

Table 3. Pearson’s Correlation between Bonding Social Capital, Bridging Social Capital, Self-
Disclosure, Social Support, Life Satisfaction, and Loneliness

Variables 1 2 3 4 5 6
Bonding social capital —
Bridging social capital (1.974) —

. 6% Akios
Self-disclosure (1.529) (1.558)

ocial support (805) 811) @811

Lite satisfacti A7 [k —01 15w
tie satistaction (1441) (1474  (1253)  (688)
_25EEE Q76 QOFRE _(0Q% 4]

Loneliness (1,986)  (2,048)  (1,560)  (811)  (1,479)

Notes: Variables coded or recoded as follows: Self-disclosure ranged from 1 (never) to 4 (often);
bonding social capital, bridging social capital, social support, and life satisfaction ranged from
1 (strongly disagree) to 5 (strongly agree); loneliness ranged from 1 (not lonely at all) to 5 (very

lonely). ***p < .001; **p < .01; *p < .05; figures in parentheses are sample sizes

We conducted SEM with AMOS 23.0. Table 4 presents the results of
our confirmatory factor analysis. Specifically, the measurement model
achieved acceptable model fit, with the average variance extracted indices
of all latent variables greater than the recommended cutoff value of .50 and
all composite reliability indices greater than the recommended cutoff value
of .70 (Fornell & Larcker, 1981). These results suggest that the model has
satisfactory reliability and convergent validity.

24). Published by The Chinese University of Hong Kong Press
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Table 4. Composite Reliability and Average Variance Extracted Measures of All Latent

Variables
Latent Variables Items Factor Loadings CR AVE Model Fit
Bonding social capital Capitall 74 .83 .61
Capital2 .79
Capital3 .82
Bridging social capital Capital4 .82 .85 .66
Capital5 .81
Capital6 .81 N
Self-disclosure Disclosurel .87 .92 18 X‘(; =74161i 8
Disclosure2 85 L 1df = 6.55
Disclosure3 .94 RMSEA =.05
NFI = .94
Social support Supportl .66 91 .64 TLI = .93
Support2 .79 CFI=.95
Support3 77 IFI=.95
Support4 92
Support5 .88
Support6 7
Life satisfaction Satisfaction] .89 .84 .65
Satisfaction2 .67
Satisfaction3 .84

Notes: CR = composite reliability; AVE = average variance extracted; RMSEA = root mean square
error of approximation; NFI = normed fit index; TLI = Tucker-Lewis index; CFI = comparative fit

index; IFI = incremental fit index

The overall model fit of our SEM model was assessed with the x2
statistic, the root mean square error of approximation (RMSEA), and
incremental fit indices such as the normed fit index (NFI), the Tucker-Lewis
index (TLI), and the comparative fit index (CFI). We observed an x2(135)
of 574.76 (p < .001). Since X2 is sensitive to sample size, the ratio of X2 to
df was calculated as an additional evaluation criterion. An X2/df ratio of 4.26
was obtained, which is below the recommended threshold of five (Wheaton
et al., 1977). We obtained an RMSEA of .04, which met the cutoff value of
.05 or lower for good model fit (Bollen, 1989). Our model had an NFI of
.96, a TLI of .95, and a CFI of .97, all of which approach the maximum
value (1.00). Together, these results indicate an acceptable model fit.
Overall, the model explained 9.0% of the variance in self-disclosure, 25.6%

228 in social support, 11.2% in life satisfaction, and 2.2% in loneliness.
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Figure 2. Structural Model of Variables Predicting Life Satisfaction and Loneliness
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Notes: As loneliness was measured by one item, it was represented as an observed variable in
the model. Bonding social capital, bridging social capital, self-disclosure, social support, and life

satisfaction were represented as latent variables; ***p < .001; *p < .05

Figure 2 presents the structural model with the estimated coefficients.
Hla and H1b, which predicted the positive relationship between bonding
and bridging social capital and self-disclosure, were supported. Bonding
social capital was a significant and positive predictor of self-disclosure (f =
.08, p < .05), and bridging social capital also positively predicted self-
disclosure (f = .25, p < .001). These findings imply that social media users
with higher bridging and bonding social capital tend to disclose stress and
life difficulties more frequently.

H2a and H2b examined the respective effects of bonding and bridging
social capital on social support. As shown in Figure 2, bonding social
capital was significantly and positively related to social support (8 = .34, p
< .001). Bridging social capital was also significantly and positively
associated with social support (f = .16, p < .001). Therefore, H2a and H2b
were supported, as was H3, which explored the effect of self-disclosure on
social support. The analysis showed that self-disclosure had a significant
and positive effect on social support (f = .17, p < .001). These results
suggest that the more social capital a social media user has, the more social
support he or she can expect to receive and that higher frequencies of self-
disclosure lead to more social support.

H4a and H4b, which proposed social support as a positive predictor of
life satisfaction and a negative predictor of loneliness, were also supported.
The result showed that social support had a significant and positive effect
on life satisfaction (f = .34, p < .001) and a significant but negative effect
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on loneliness (f = —.15, p < .001). In other words, the more social support
the respondents received, the more satisfied they would become with their
life and the less lonely they would feel.

Finally, H5a and H5b hypothesized the mediating role of social
support in the association between self-disclosure and life satisfaction and
loneliness, the two dimensions of psychological well-being. Two separate
mediation analyses were performed using the Hayes’ (2022) PROCESS
Macro (Model 4). We employed a bias-corrected bootstrapping procedure
with 5,000 bootstrap samples to estimate parameters and determine
statistical significance. As shown in Table 5, concerning the direct effect,
self-disclosure was significantly and negatively correlated with life
satisfaction (f = —-.079, 95% CI = [-.157, —.001]); that is, higher
frequencies of self-disclosure were associated with lower levels of life
satisfaction. Meanwhile, the indirect effect of self-disclosure on life
satisfaction via social support was significant (f = .036, 95% CI = [.018,
.058]). That is to say, as social media users disclosed themselves more
frequently, they tended to receive more social support, which in turn made
them more satisfied with their life. An additional Sobel test also confirmed
the significant mediation path through social support (z = 3.68, p < .001).
The results of both the bootstrapping method and the Sobel test supported
H5a. Moreover, self-disclosure alone was significantly and positively
related to loneliness (f = .200, 95% CI = [.100, .301]). The more frequently
one disclosed stress and personal problems, the lonelier one became.
Further, the indirect effect of self-disclosure on loneliness though social
support was significant (f = —.043, 95% CI = [-.074, —.016]). To put it
differently, as the frequency of self-disclosure increased, the discloser
tended to receive more social support and become less lonely. An additional
Sobel test confirmed the significance of this mediation path at the .01 level
(z =-3.12, p < .01). Hence, H5b was also supported.

These mediation results consistently highlight the crucial role of social
support in mediating the relationship between self-disclosure on social
media and psychological well-being, with clear directionality. Specifically,
social support positively predicts positive aspects of well-being, such as life
satisfaction, and negatively predicts negative emotions, such as loneliness.
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Table 5. Effects of Self-Disclosure on Life Satisfaction and Loneliness, Mediated by Social

Support
B SE (boot) [LLCI, ULCI]

Self-disclosure — life satisfaction -.079 .040 [-.157,-.001]

Direct Effects
Self-disclosure — loneliness .200 .051 [.100, .301]
S.elf—d1§closgre — social support — 036 010 (018, 057]
life satisfaction

Indirect Effects i o
Self-disclosure — social support — _043 015 (=074, —.016]

loneliness

Notes: LLCI = lower limit confidence interval; ULCI = upper limit confidence interval; 5,000

bootstrap samples were used to generate 95% bias-c

orrected confidence intervals

Discussion and Conclusion

Self-disclosure of what Kuo (2008) refers to as a “highly personalized”

type was not prevalent, with the average frequency among surveyed
Taiwanese respondents falling between “never” and “rare.” More than half
of respondents never revealed personal problems, stress, and sorrows on
social media. These results are consistent with previous research conducted
in Japan (Asai & Barnlund, 1998) and mainland China (Chen, 1995),
suggesting that culture plays a significant role in shaping respondents’ self-

disclosing behaviors. In a society where face-to-face interaction among

close ties offline is considered not

merely superior but of paramount

importance, these results are understandable. Respondents in Taiwan

appeared to share negative emotions, intimate and personal predicaments,

and sorrows only with their loved ones

or with those they trust offline.

Nevertheless, respondents with more social capital, especially bridging

capital, were more likely to disclose their stress, sorrows, and predicaments.

That is, social capital influences the degree to which social media users

voluntarily disclose themselves when feeling down or experiencing setbacks

in life. It is worth noting that bridging social capital derives mainly from

one’s weak ties and that social media

platforms extend this kind of tie to

the digital realm; disclosures of negative feelings or personal problems on

social media thus broaden the reach of such messages to wider networked

connections and online-only friends.
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Consistent with previous research (Wang et al., 2015), the results
regarding H3 show the beneficial effect of self-disclosure in obtaining
social support as a result of self-disclosing acts, which make others aware
of one’s stresses, difficulties, and problems. In the context of making a
disclosure of life problems on social media, to share a problem reduces its
burden.

Furthermore, social support leads to positive psychological outcomes.
To be specific, it is positively related to life satisfaction and negatively
related to loneliness. Results of the SEM clarified the directionality of
social support’s effects on positive and negative aspects of psychological
well-being. As anticipated, social support positively results in positive
outcomes by enhancing life satisfaction. On the other hand, it is negatively
related to negative outcomes by reducing loneliness. Together, these results
contribute to the literature by highlighting the important role of social
support in predicting psychological well-being.

Additionally, the mediating role of social support in the linkage
between self-disclosure and psychological well-being (both positive and
negative) was demonstrated in the SEM results. Concerning direct effects,
self-disclosure alone is negatively associated with life satisfaction and
positively associated with loneliness. However, when the mediation effect
of social support was considered, this study found that self-disclosure leads
to positive social support, which in turn positively predicts one’s life
satisfaction and negatively predicts loneliness. These results validate the
effects of self-disclosure on psychological well-being as indirect,
underscoring social support as a key mechanism as proposed by Luo and
Hancock (2020). According to these researchers, self-disclosure does not
directly impact psychological well-being but does so indirectly through key
mechanisms such as perceived connectedness, perceived authenticity, and
social support. In this vein, our findings not merely validate the mediation
effect of social support but also clarify its directionality, taking into
consideration both positive and negative dimensions of psychological well-
being. These are theoretically important findings because they deepen the
understanding of the nature of the association between self-disclosure and
psychological well-being.

Our findings also have practical implications. The study demonstrates
that disclosing one’s life difficulties and negative emotions on social media

232 is a feasible way to generate social support. On a voluntary basis and with
adequate privacy protection measures in place, social media users may
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disclose themselves to initiate interactions with other users, exchange social
support, enhance psychological well-being, and help overcome life
difficulties.

In conclusion, revealing one’s personal information and emotions on
social media to people, both known and unknown, is an integral part of
internet culture (Kim & Dindia, 2011). However, as the results of the
present study suggest, the extent to which one reveals such stresses,
problems, and sorrows is subject to cultural influences. It was rather
uncommon to observe self-disclosing behaviors among Taiwanese
respondents, while contradictory evidence was found in North America and
Europe, whose residents demonstrated greater willingness, depth, and width
of self-disclosure (Asai & Barnlund, 1998; Chen, 1995; Trepte & Reinecke,
2013). To further explore culture’s influence on self-disclosure behaviors
and understand why social media users living in individualism-oriented
versus collectivism-oriented cultures hold different views of the behavior, a
cross-cultural comparative study would be desirable. This is a promising
direction for future research.

Several limitations of the present study warrant notice. While SEM
was used to examine the hypothesized links of the studied variables,
significant results do not imply causal relationships. For instance, it is
possible that the more often respondents disclose their personal emotions,
the more social capital they will build. Therefore, caution is advised when
interpreting the results. In addition, the measurement of the negative
valence of psychological well-being relied on a single item; multiple items
should be attempted in future research. Finally, future scholars may
consider a wider variety of psychological well-being variables than life
satisfaction and loneliness to advance the exploration of self-disclosure’s
positive impact on well-being. Such variables may include self-esteem,
optimism, and joy concerning the positive aspects (Chida & Steptoe, 2008)
and psychological distress, anxiety, and depression regarding the negative
aspects (Liu et al., 2019).
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