Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

(REEAEL2T]) . (8) %758 (2026) : 145-182
https.//d01.org/10.30180/CS.202601_(75).0006

-

HRM

e EE LA ERE G 1L
/INKL 3 A 28 0 AL S il 1 g AL
] Stk 55 )

F o g

CURYICEEE SR - YU - PR

ELE S

AXFRENCELET RELAMN AT kb o LB
BINEE o REEWME T & T LT R L E R LA ERHE
WAL R H AL ALE Ea)- T Gt A K BT E G NEE EH W
HEHBGTH o ARSI ERE LAAME SR B
T RSSO R A EBAR P H A2 M
G —ATRAMGe kR TR RS TEABEETETNE—
TR B R T LR @ =L gk AT S bk 69 48 7 R 9% 9 5
G M AR S B 0 4578 1 Y SR AL M AR R FR IR 348 R M AR SR AL
TRAMGE ST A TAKNREEEETLINARS S FRERT S
HEHEERFAARBI AT IR AA LR =858 LRIk

FRH > RN ERAARE P 1 LRI B - DR BER « PERIBRERE - BF otk
EF - Bl o FE © wanghongkun0915@sina.com
A SCH AR H A 2 202443 1 H » GsCiEsZz HIH - 2024 4£12 24 H o



Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong;
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

CEgEAGZT]) . (#) £ 758 (2026)

RARAMAA T — R F 6T LM BHAT RS ERGKE o Wi
ﬁ*ﬁ%@ﬁ?%é%%%g%ﬁﬁ%& IR AL B 0 AT L
CEFES LT AANAERBAZ c MR FLEHTREATHHE
SRR LHEMS G E B84 0 BRT RIF & A ARGHRE o

Mats c HEF S5 LNEENTF &L FETAMH - TALB®SH
oM £ K XL

146




Copyrighted material of: School of Journalism and Communication, The Chinese University of Hong Kong
School of Communication, Hong Kong Baptist University (2026). Published by The Chinese University of Hong Kong Press.
ALL RIGHTS RESERVED

Communication and Society, 75 (2026), 145-182

Research Article

Platformization of Feminist Cultural Production:
The Hierarchical Visibility Labor of Feminist
Opinion Leaders on Xiaohongshu

Hongkun WANG"

“* School of Media and Communication, Shenzhen University, Shenzhen, Mainland China

Abstract

This study focuses how female feminist opinion leaders on Xiaohongshu
produce feminist cultural content, using the commercial logic of the
platformization as the entry point to analyze the digital labor related to the
visibility of non-profit-oriented creative workers. Female feminist opinion
leaders adopt “tiered visibility labors” to navigate the contradiction between
commercialization and public values while cultivating a feminist culture on
Xiaohongshu. First, they perform data labor driven by the economy of visibility
to pursue quantifiable visibility, which involves producing high-quality content
and distributing it strategically. Second, influenced by both the economy and
politics of visibility, they depend on relational labor to cultivate internal
intimate relationships and handle external conflict-laden relationships, all of
which aim to enhance the quality of their visibility. Third, there is “recognition
labor,” which is dominated by the politics of visibility and involves addressing
platform censorship to avoid the risk of being rendered “invisible.” With these
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three types of labor, female feminist opinion leaders accumulate a certain level
of platform visibility, gaining opportunities for monetization. They then
perform “transformative labor” that aligns the economy of visibility with the
politics of visibility to further advance feminist public goals. They transform
abstract labor into concrete labor in a process called “reverse alienation” in this
study, demonstrating the potential for resistance against platform capitalism.

Keywords: digital labor, platformization of cultural production, platform
visibility, visibility labor, feminist culture
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1995 4F 1k A 18 56 U vk H 5 2 K & (Fourth World Conference on Women,
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By OB - S 2 4otk B A L R AR TS TP E T B - BTN AR
B o AR LM R E O A s - (i E T I B YRR A R S
12> BIANAE R ZEE A~ [R] TORTRI P - BLyG 2 B LG A9 AS 35 iy 45 BT 1
A TEEFRE 2 AN MR EF R AR 2 AR > i RsE %
PERZ R~ BEAE BRI 73 T~ BERRARAINAE o RIS - 8 LU bR i 1 il
AR L A T At g O iE &R R AL R S Lo B R AR TS
B2 o B A Lo SR AR R AT > LU ATE AR -
By AMBEGES L fERLEFRENEREDA
W P F 78 ] (everyday feminism) 1 45 #{ (Pruchniewska, 2019; Schuster,
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# 7 B (Banet-Weiser et al., 2019) » fEAL SR S-6 F > bk £ 8RB0
WAT > M HAOF- 6 #8750 4R (Banet-Weiser, 2018) o {H#UF & £ FWF 5%
W AR TEA S T B AL I P Y R SE A B B oM R SU R 2 - Sk
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(Poell et al., 2021) o i & [ 49 4 %8 375 ] (wanghong economy) ~ #f 22 It #8
1244 7 2 (social media entertainment) 554K 3¢ 821 & 2 U SCfe T2
WAL > JE — SR B B B G B T s SR B R AR S A o 4
MPUA ST > LA T A E AR A5 EE R R 5 R
B R ER AT > i &AL B S0k i 2 5 (cultural commodities) T fE
M9 5 Ak > B L B R T A A A [ £ 5 15 | (multisided
markets) 9 [ 48 4% % E | (network effect) (Nieborg & Poell, 2018) > 1 44
K18 FAEH (Webtoonist) TEEET- 6 ~ UHLEE - W#H - AEEHBEE
Z AT E RN IE S [ A2 ] (crowdsourcing) & — 3 19 42 EE A X
(Kim & Yu, 2019) o {H7E —$E E 2R EEF BN WA ZSEE > b
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AR > 758 B i BRI AT » It ERE RE
2B 494 5 (influencer) B9 )& 14 (Novoselova & Jenson, 2019) » 4l
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AR T A BB feE R A B T AR A1 > AR
BB Lot TR E B /1 (Mendes, 2022) o H 4 ¥k th e (2 fil Lok 3%
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KPR N S al v DUIRBS R HE AR - HEB TG0 R
PE > [ 854k ] (marketable) A 4% A 25 2E & 1Y #% 0 £ YE (Banet-Weiser,
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PEFFRAMEEN = FEHEHA T M558 & o dh "7 ZE B T
TR > RSB REREANZ - LT REEAPIE M - N3 R
N o R A RAE B A G TS ) JEURS ORI > [ HeAr) a9 37 4% 67 5% 2
AR E TR FA - BE o AR M kRSN EH eIy
BREBEAANRERTAYT B ARTRED SRR R HEY
AXBZB@E 4 o IN6GIRE| > [BT DA EEZ#% KT —RA %
M E LA S A RIE o RAGRE AT X AR
TR BT R RGREE S R A TEFTEEFH o AR T HER
RESHETEESHBE  EBME SR TEEEHRY  FERR
BHE o RAEWMMEFTERL  AHABROBEL EARCETHE
FTE—&REHETOMBZHNE -
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PEREAL MRS o« Bl IR EELRAE T B85 > WMeE
[ HEHE B | T30 Jin B R AR R > SRAL SR BB A L A AR o WINS S
o [ER S AT 00 B4 B AT R— Mg % B A6k (kA
NE) M BREEELT BERKRETH)E RN RRIE -
B AR 4% RARAEEIRFORIE I FRT B4R ]I
Ab > Wt R S A AL A I REAL FIBLRAL > TR 48 i A MCN /&
Al o fE/NALTE LA N Z M AR NT B 2 I 3 MCN 22 /] 1Y 45 4 8%
i (HMI AT 5 [ B A AR R AR R A AR AR AT F AR IR R A 0 W
HENE 257 EBRAMGZR  eMERTRER S ZXHENE
8 B AR R o

IL. B8 it A 25 )

ANET A T 36 R A A v AL RS R ot E A
HE S Sy > ) 22 5% ms AL B AR B AN R M B Ao AL BERY T
01~ AT oM EFREGRIR T KUV E R S A AR o NI LM
FEREMBEANE RER T BEwEERSEERST > W
W20 WGk Lo Ve SR AR B R AR - Ak AT R (R R H ) sRE
FE f (AN &1 ~ WA EL55) o N17 (4 SE AL B B 4 2 > b /e 27 B A
3L T PAZePE T 20k B s EE O R O EL A IR FE NALE B EE o FEA
HRZ AR SE A > WSS T B QA E AR B R TEBE R
M PEEZEH AR ]~ TS A A & B2 IR b I 1) £ 3 G 3 > e e i
IR TR E > AR MR 2 A7 ] - WER B2 RE
R I AR AR I Lt 3 s THH I (6 I SCEERD
BT B CHS LR REEZOBRIEE - SR E S - M
FA =R AR B RE B o

INALELE F R MRS LN A A E M E B IA TR
B RE R AURE 07 > a0 2 i SR D I Lotk 3 36 RE A 0 AR A R
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F -~ eI HE@REMEMSVEERE] o 207 Lok F 35 Wi
2 PR EVEMRERAIIE R ZHE » ARGRIE LB AIIEERE S HZ
W 0 T 17 BT B D S IR - R ARSI ELE E  EEURYEA
B oo BymEEBIEE > WMIE BRI [EWAR ] SRR T A
PER AL S5 B & o B FSE S - 5 55 A AR A A 1 v AR
Witi > [BEREH RS - LT RABES M BEHHE - | (N10)

DUR 2 ONSLEAL IR A £ S E A TERY 2K

AT & FRIBEH TS

SAEE NS LA BTN EER - mF&HA £
26 HAMEH B AR - NEZ R 1E B AT - e ¥ AL
BEoRA BREHREHHERLT LB B RS B1E0GHE
EREH®R R T8 EBNEELFTX  RESENED
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WH o il T AT EAL—FRA B RERALE
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T mIFHAEF R o

LR TP A EAE — B R TR o OB E RS EAE
I 1A 8 2 M 2 FE A 2 AT AL S M R E A IR A
)R > BELBRE Lotk 32 28 A SL 1 H AR B B (Banet-Weiser, 2018) o S HF#
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- e
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(abstract labor) > H/A i P B 71 & 4R B B 04L& /278 > A f
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B > WA+ g e 28 bR 09 FE(E (Jarrett, 2015) » B[] Rf
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SA5H)AF TR

HH 55 By
A= G5 WY 1) Bl | A5 T 0 TP A TR A BT P R RS A R
AL

L -
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WESLEAF A E20A) SRR EREEAAE O ER T HE
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SR AT P AL B S BRI RS ) - 55 T TR 5B | SR o
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A b T e AL 25 B (Y LU F AT BRI o AL o BRI AR
AW AL A LI AT LU A SR FEA B B AT > A R
BRI ZFATEHE S » B EA3E (Jia & Han, 2020) « 78 15
L/ 30T A AR [ 7 b i 2 (35 2o P 36 E I A R W 5 -
o (i 4o S 36 AR T R A IR 1 BRIR] 25 8 o

Bl = SN AL e B I B T P otk T 3 R R R A I B R A (20224212 1
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