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Abstract

This article explores the academic legacy of Professor Chin-Chuan Lee in
four regards. First, regarding social science research paradigms, he is disposed
towards the epistemological perspective of interpretive sociology, emphasizing
the integration of local historical contexts with global theoretical perspectives.
Second, in the field of international communication, he was dedicated to
breaking away from US-centrism to promote the internationalization of the
discipline. He made profound empirical and theoretical contributions to the
study of media imperialism, and how international media construct multiple
realities. Third, in the field of political communication, he consistently focused
on the interactions between the media and political-economic power structures
in Mainland China, Hong Kong, and Taiwan, providing incisive analyses of their
respective media control models and the evolutionary trajectories of press
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Professor Chin-Chuan Lee’s Legacy in Communication Research

freedom. Finally, the article also touches upon Professor Lee’s academic
leadership and other impressive traits.

Keywords: Chinese communication research, international communication,
political communication, journalism history, Chin-Chuan Lee
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